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The General Data Protection Regulation

1. DIFFERENT USES OF THE INTERNET

D20 QB7

2. KNOWLEDGE OF GDPR

Base: respondents who use the Internet (EU N=23.106) Base: respondents who use the Internet (EU N=23.106) 

QB17 QB17.A
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Base: all respondents (EU N=27.524) Base: all respondents (EU N=27.524)
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QB18
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Base: all respondents (EU N=27.524)

Base: all respondents (EU N=27.524) Base: all respondents (EU N=27.524)

QB16 QB16.A
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Base: respondents who have provided personal information online (EU N=18.975)

Base: respondents who do not read privacy statements or only partially (EU N=19.516)

3. CONTROL OVER PERSONAL DATA

QB9 QB10

Base: respondents who feel they have partial or no control
over the information provided online (EU N=15.915)
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Base: online social network users (EU N=17.537)
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4. SOCIAL NETWORK PRIVACY SETTINGS

Base: respondents who did not try to change the privacy settings of their personal profile on a social network (EU N=7.495)

QB12b

QB11 QB11.B
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